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Ⅰ·ACCOUNTING 

 

YEAR ISBN NO. TITLE/EDITION  AUTHOR 

2006 0-17-012739-7 Accounting, 5e  Clarke 

2006 1-84480-251-5 Accounting in a Business Context, 4e Berry/Jarvis 

2006 0-324-30161-8 Accounting Information Systems, 2e Jones/Rama 

2007 0-324-31295-4 Accounting Information Systems, 5e Hall 

2006 0-324-30401-3 Advanced Accounting, 9e Fischer/Taylor/Cheng 

2006 0-324-23353-1 Advanced Accounting, 8e Pahler 

2007 0-324-31318-7 Auditing, 3e  Knechel 

2006 0-324-22629-2 Auditing, 8e Ricchiute 

2007 0-324-37541-7 
Business and Professional Ethics for 

Directors, 
Brooks 

   Executives and Accountants, 4e   

2006 0-324-31116-8 Cases in Cost Management, 3e Shank 

2006 0-17-012151-8 Company Accounting, 4e Jubb/Haswell 

2006 0-17-012375-8 
Company Accounting & Financial 

Statements, 4e 
Delange/Rodgers 

2006 0-324-30325-4 Contemporary Auditing, 6e Knapp 

2006 0-324-23501-1 Cost Accounting, 5e  Kinney 

2006 1-84480-349-X Cost and Management Accounting, 6e Drury 

2006 0-324-23310-8 Cost management, 5e  Hansen/Mowen 

2007 0-324-31211-3 Financial Accounting, 2e Duchac/Reeve 



2007 0-324-31341-1 Financial Accounting, 6e  Ingram/Albright 

2006 0-17-012377-4 Financial Accounting, 7e  Whittred/Zimmer 

2007 0-324-30085-9 Financial Accounting, 5e  Porter/Norton 

2007 0-324-31335-7 Financial Accounting, 6e  Ingram/Albright 

2006 0-324-37538-7 Financial Accounting, 11e  Stickney/Weil 

2006 1-84480-250-7 Financial Accounting and Reporting, 2e Stolowy/Lebas 

2006 0-324-22732-9 
Financial Accounting Reporting and 

Analysis, 7e 
Stice/Stice 

2007 0-324-30445-5 Financial Reporting and Analysis, 10e Gibsom 

2007 0-324-30295-9 
Financial Reporting and Statement 

Analysis, 6e 
Stickney/Brown 

2006 0-324-30160-X Fraud Examination, 2e  Albrecht 

2006 0-538-72808-6 Fundamentals of Accounting Course 1 , 8e Gilbertson/Lehman 

2006 0-538-72816-7 Fundamentals of Accounting Course 2 , 8e Gilbertson/Lehman 

2006 1-84480-265-5 Global Financial Accounting and Reporting Aerts/Walton 

2007 0-324-31249-0 Integrated Accounting for Windows, 5e Klooster/Allen 

2007 0-324-31214-8 Intermediate Accounting, 16e Stice/Stice/Skousen 

2007 0-324-30098-0 Intermediate Accounting, 10e Nikolai/Bazley 

2006 0-324-18754-8 Management Accounting  Mowen/Hansen 

2006 0-324-22243-2 Managerial Accounting, 4e Albright/Ingram/Hill 

2006 0-324-30416-1 Managerial Accounting, 3e Jackson/Sawyers 

2006 0-324-22722-1 Managerial Accounting, 9e Maher/Stickney/Weil 

2006 0-324-31309-8 Payroll Accounting 2006 Edition, 16e Bieg 

2006 0-538-44205-0 
South-Western Accounting for 

QuickBooks Pro 2005 
Rankin 



2006 0-538-44207-7 
South-Western Accounting with Peachtree 

Complete 2005 
Yacht 

2006 0-538-44209-3 
South-Western Accounting with Peachtree 

Complete 2005 
Yacht 

   (with Individual License)  

2007 0-324-31248-2 Survey of Accounting, 3e Warren 

2007 0-324-30319-X 
Using QuickBooks Pro 2006(with 

CD-ROM), 5e 
Owen 

2006 0-324-22746-9 
Using QuickBooks Pro 2005 for Accounting 

w/CD-ROM, 4e 
Owen 

 

Ⅱ·TAXATION  

2007 0-324-31352-7 Concepts in Federal Taxation, 14e Murphy/Higgins 

2006 0-324-39902-2 Income Tax Fundamentals, 24e  Whittenburg 

2007 0-324-31394-2 
Taxation of Business Entities, Professional 

Version, 10e 
Smith/Raabe/Maloney 

2007 0-324-31349-7 West Federal Taxation  Willis/Hoffman 

2007 0-324-39960-X West Federal Taxation, 30e  Hoffman/Simth 

2006 0-324-30613-X West’s Federal Tax Research, 7e Raabe/Whittenburg 

2006 0-324-39879-4 
West’s Intermal Revenue Code of 1986 

and Treasury 
Smith 

   Regulatioin, 24e    

2007 0-324-31362-4 
WFT Corporations, Partnership Estates, & 

Trusts 
Hoffman/Raabe 

   Professional Version, 30e   



 

Ⅲ·MARKETING  

2006 0-324-28956-1 
Advertising and Integrated Brand 

Promotion, 4e 
O’Guinn/Allen 

2006 0-324-32271-2 Advertising Campaign Strategy, 4e Parente 

2007 0-324-32143-0 
Advertising, Promotion and Other Aspects 

of Integrated 
Shimp 

   Marketing Communications, 7e  

2006 0-17-012892 X 
Australian Case Studies in Strategic 

Marketing 
Clemes 

2006 0-324-27197-2 Consumer Behavior, 10e Blackwell/Miniard 

2006 1-84480-138-1 Consumer Behaviour  Wright 

2006 0-324-23673-5 Contemporary Marketing, 12e Boone/Kurtz 

2006 0-17-012267-0 Essentials of Marketing, 2e Summers/Gardner 

2006 0-324-31664-X Essentials of Marketing, 5e Lamb/Hair 

2007 0-324-32087-6 Essentials of Marketing Research, 3e DeSarbo/Zikmund 

2007 0-324-32088-4 Exploring Marketing Research, 9e DeSarbo/Zikmund 

2006 1-84480-081-4 Export Practice and Management, 5e Branch 

2006 0-538-72677-6 Farce to Force  McCue 

2006 0-324-32284-4 Global Marketing Management, 5e Quelch/Bartlett 

2006 0-17-012008-2 Integrated Marketing Communication Chitty/Barker 

2006 1-84480-132-2 International Marketing, 3e Muhlbacher 

2006 0-324-07477-8 Internet Marketing and E-Commerce, 2e Hanson 

2006 0-324-22155-X Marketing, 8e  Lamb/Hair 

2006 0-538-44096-1 Marketing, 2e  Burrow 



2006 1-84480-120-9 Principles and Practice of Marketing Blythe 

2006 0-324-32103-1 Professional Selling, 3e Ingram/LaForge 

2006 0-324-32105-8 Sales Management, 6e Ingram/laForge 

2006 1-84480-161-6 Sales Promotion  Yeshin 

2006 0-324-31996-7 Services Marketing, 3e  Hoffman/Bateson 

2006 0-324-32023-X The New Global Brands Quelch 

2007 0-495-00643-2 The PR StyleGuide, 2e  Diggs-Brown 

2006 0-324-20214-8 Transportation, 6e  Coyle/Bardi 

 

Ⅳ·STATISTICS 

2006 0-324-40082-9 
Data Analysis and Decision Making with 

Microsoft Excel, 3e 
Albright/Winston 

2006 0-495-10793-X 
Doing Data Analysis with SPSS Version 

14.0 
Carver/Nash 

2007 0-495-01763-9 Elementary Statistics, 10e  Johnson/Kuby 

2006 0-534-41805-8 Elementary Survey Sampling, 6e Scheaffer 

2007 0-534-40514-2 Experimental Designs Using Anova Tabachnick 

2006 0-534-41820-1 Fundamentals of Biostatistics, 6e Rosner 

2007 0-495-11082-5 Internet Companion for Statistics, 2e Larsen 

2006 0-534-41870-8 
Introduction to Probability and Statistics, 

12e 
Mendenhall 

2006 0-534-42075-3 Introduction to Regression Modeling Abraham 

2006 0-534-42399-X Introductory Applied Biostatistics, 1e D’Agostino 

2006 0-495-05064-4 
Investigating Statistical Concepts, 

Applicationa and Methods 
Rossman/Chance 



2007 0-534-39942-8 
Mathematical Statistics and Data Analysis, 

3e 
Rice 

2007 0-534-99864-X Mind On Statistics, 3e  Utts/Heckard 

2007 0-534-40473-1 
Modern Mathematical Statistics with 

Applications 
Devore/Berk 

2006 1-534-49474-9 Optimization Modeling with Spreadsheets Baker 

2007 0-495-10757-3 
Probability and Statistics for Engineers 

and Scientists, 3e 
Hayter 

2006 0-495-12250-5 Statistical Ideas and Methods, 1e  Utts/Heckard 

2006 0-534-38473-0 Statistical Methods for Engineers, 2e  Vining/Kowalski 

2007 0-495-01287-4 Statistical Methods for Psychology, 6e Howell 

2007 0-324-37633-2 
Statistics for Management and Economics, 

(Abbreviated), 7e 
Keller 

2006 0-495-10972-X Statistics with STATA, 6e  Hamilton 

2006 0-534-37282-1 Statistics: A Guide to the Unknown, 4e Peck 

2007 0-495-10683-6 
VBA For Modelers: Developing Decision 

Support Systems  
  

   Using Microsoft Excel, 2e  Albright 

 


