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Abstract (limited to 500 words):
The rapid advances in Internet technology, e—commerce, and more recently, big
data and social network, due to their special characteristics and unique featu
res, lead to revival, innovation, and more convenient and effective implementa
tions of selling mechanisms such as dynamic pricing, individual pricing and gr
oup pricing. In the same time, consumers enhanced their learning and searching
abilities through more frequent use of Internet and social network. Whether r
ational or bounded rational, they will behave differently under the Internet r
etailing environment in comparison to the traditional market, which lead them
to make different choices and decisions. Relative to the advances in Internet
retailing, the academic research in Internet pricing is still at its infancy,
which requires better integration of special features of Internet retailing as
well as Internet specific consumer behaviors. Based on the above observations
, our research proposal will systematically study the new representations of b
ounded rationality under the Internet environment; the consumer choice and dec
ision models hased on rational and various bounded raticnality assumptions for
different pricing mechanisms; the strategic customer behaviors induced from t
he new Internet pricing mechanisms and their potential negative impacts on the
effectiveness of the new pricing mechanisms; and the retailer’ s optimal pric
ing models for each pricing mechanism, for rational and bounded rational consu
mers, taking into consideration of the strategic shopping behavior, as well as
potential competitions and/or collaborations from other retailers. The propos
ed research reflects the reality of Internet retailing industry and represents
the forefront of the academic research in the related areas.

Keywords (limited to 5 keywords, seperated by;): Internet ;Pricing ;Consumer
Behaviors ;E-commerce
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